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The money attitudes of modern college students-Take Fu Jen Catholic University

students for example
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The pursue of the research is to explore the money attitudes of the college students,
and than discuss the personality traits, social economic status, personal experience
of using money and environment traits on money attitudes. In the study, FJU JEN
Catholic University students are research targets for questionnaires, and uses
convenience sampling method. The valid questionnaires remained 261. The data of
research was analyzed by descriptive statistics, t-test, and one-way ANOVA.

The conclusions of this study as follows:

1. The money attitudes of college students are prone to “distrust” dimension,
“Budget” dimension , and “Anxiety” dimension. The lowest score is “Power-prestige”
dimension.

2. In the side of personality traits; Females are get higher score than males in

“anxiety”. Grades have no significant satisfied.



3. There is no significant difference between various grades no money attitudes.
4. In the side of personal experience using money; Student loan and the habit of
saving money have significant difference, but allowance having doesn’t. Students
who have habit saving are trend to “Budget” , “Distrust”, and “Power-prestige”
dimension.

5. In the side of environment traits ; The college students who are influenced so
much by the mass media tend to be “Power-prestige” and “Distrust” dimension.
Students who are influenced by friends more tend to “Power=prestige” and “Distrust”
dimension. On the contrary, the correlation between the influence of friends and
“Budget” are negative.

Finally, according to the findings of this study, the writer will provide some relative

suggestions for future studies.
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