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When child meet Hua Mu Lan : Disney culture marketing to child values influence
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Accompanying with globalization, we find Disney classical characters everywhere in
Taiwan. The Disney commodities spread with the new media. Although there are

many studies about Disney, their analyses are from adult's viewpoint. Since children
as the main consumers of Disney commodity, few studies notice how Disney culture

shapes children’s values and attitudes thinking.

The media in the socialization process of children plays an increasing important role.
This study intends to explore the Disney culture on children. This study will carry on
by interview. From the viewpoints of different sex of children who are asked to
watched the Disney animation movie - Hua Mu Lan and answered the questions the
influence of Disney can be evaluated. By interviewing children, we can understand

how Disney world impact children’s value.

This study will help develop not only the Disney culture analysis from the children’s
angles, but also make the parents to understand them and accompany the children

to choose the suitable cartoon and for teaching them the right values.



